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RASS is an academic research pla�orm that caters to the cause 

of original research in the field of social sciences.  RASS organizes 

colloquiums and maintains a web portal where research papers 

on various aspects of human society are published.

About	RASS

Aims	and	Objectives

Maharashtra college of Arts ,Science and Commerce was established 
in 1968 by Khairul Islam Higher Educa�on society to cater the 
educa�onal needs of socially and economically challenged sec�on of 
our society. The college provides educa�onl opportuni�es for higher 
educa�on especially to girls. The ins�tu�on provides  a  learning 
environment and encourages the students to develop a modern 
outlook towards life and  inculcate the principle of unity and na�onal 
integra�on .It seeks to enhance the chance of employbility of the youth 
through provision of conven�onal and voca�onal course .The college 
has also introduce professional courses in management ,commerce and 
accountancy ,botany ,computer science and informa�onal technology.
The exten�on of educa�onal ac�vi�es and services takes place right 
from junior college and degree to post gradua�on in specific subjects.
The college has its own training and placement cell which organises job 
fair almost every year. The ins�tu�on has launched its own 'incuba�on 
center' in 2019. The college is also regarded as the first college to be 
using hundered percent solar power for its electricity needs. Maharshatra 
college has very ac�ve NCC units for both boys and girls.

ABOUT	MAHARASHTRA	COLLEGE

    To encourage ethical, produc�ve, and original research in 

     the field of social sciences.

    To provide a pla�orm to research scholars to present their 

    research via colloquiums and our web portal.

    To fund such research wherever required and deemed fit.

    To collaborate with other social organiza�ons in forging 

     an  informed  opinion on social issues and strive towards 

     their remedies using a strategic approach.
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     The proposed conference intends to present valuable research on 
the issue of increasing commercializa�on in educa�on and its impact 
on marginalized sec�on of society. Commercializa�on of educa�on 
and its impact par�cularly on marginalized sec�on of society is an 
important issue. The present conference aims to hold meaningful 
discussion and demonstra�ons through valuable research papers 
delibera�ng different aspects on commercializa�on / priva�za�on. Its 
effect on quality of educa�on and discrimina�on will be covered.
     There is a dire need of an intellectual discourse for forma�on of a 
learned opinion about the rapid and dynamic changes in educa�on 
today and in future. An introspec�on of present and an�cipa�on 
future is need of �me. 
     This academic conference will be helpful to scholars, intellectuals, 
academicians, and social ac�vist in understanding their responsibility 
to realize the dream of quality educa�on for all as fundamental right. 
This intellectual discourse will be helpful in finding suitable solu�ons 
to the present-day problems in the field of educa�on and adop�ng a 
just approach towards equality and establishing fraternity.
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Objectives	of	the	Conference

To discuss the impact of commercializa�on in educa�on. 

To study the impact of coaching ins�tute in depriva�on of 
marginalized students. 

To study the present structures of the junior colleges in Maharashtra 
and its detachment from compe��ve examina�ons

To formulate a well-informed opinion about equal opportunity for all 
in educa�on. 

To analyze the issues faced by poor students while a�emp�ng NEET & 
JEE exams without being able to afford tui�on classes.

To discuss the impact of different approaches towards priva�za�on 
and commercializa�on in educa�on. 

To analyze the impact of priva�za�on on dropout of the students.

To study the psychological, sociological, and economic impact of 
commercializa�on of educa�on on students and parents 

To study the role of commercializa�on of educa�on in degrada�on of 
quality in educa�on. 
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Invitation
Dear Sir /Madam,
It gives us immense pleasure in invi�ng you to par�cipate and 
enlighten us with your precious ideas in the form of a research 
paper in a two-day Conference to be organized by RASS on the 

TOPIC

Impact	 of	 Commercialization	 of	 Education	 on	
Marginalized	sections	of	the	society.	

On 12-13 February 2022. We an�cipate your valuable co-
opera�on and innova�ve contribu�on to the conference. We 
request you to send abstracts and full-length research papers 
related to the following themes. 



Topics	of	the	Conference

Commercializa�on of Educa�on: Posi�ve and Nega�ve 
aspects.

Commercializa�on in Preprimary and primary educa�on.

Emerging trends of private coaching at primary and high 
school level. 

Differences between state governments syllabus and 
central government syllabus of science subject with 
regards to NEET and IIT aspirants.

Analy�cal study of Socioeconomic condi�on of NEET &IIT 
qualifiers.

Failure of school Educa�on in preparing students for NEET 
and JEE.

Increasing trend of suicide and stress among students.

Analy�cal study of NEET and JEE qualifiers from Junior 
College without private coaching. 

The Issues and Implica�ons Commercializa�on in 
Educa�on for Society?

Consequences of Commercializa�on of Educa�on in Indian 
Society.

Commercial Transforma�on of Public Educa�on and Its 
Impact on Society.

Commercializa�on/ priva�za�on: the two sides of the 
same coin.

The need for coaching for compe��ve exams. Are schools 
are not performing?

Discrepancies among courses offered by Indian  ins�tutes 
and job market
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Genuine and unpublished research papers are invited from scholars for 
presenta�on at the conference on above men�oned themes. The papers 
will be published in the e-book of the academy.

Call	for	Papers

Guidelines	for	submission	of	Abstract/Full	Papers

Par�cipants who wish to present their research papers in the 
conference are required to submit a detailed abstract of about 
250 words and ful l papers of about 3000 words.

Abstract must specify the purpose of research, methodology 
used, major findings, applica�ons words.

*

*

The soft copy should be mailed to: 

Length of the abstract 250 words

Maximum length for 
full paper 3000 words

Margins 2.5 cm or 1 inch

Font
Times New Roman,
12 point. 

Spacing  1.15

Title page
Title, author’s contact 
details including mobile 
number & email address.

Papers will be reviewed for the purpose of eligibility for 
presenta�on in the conference and will be informed to 

the scholar well in advance. 

* therass2019@gmail.com

th1. Last date for acceptance of abstract    :  15 	January	2022
st

2. Last date for acceptance of full paper :  1 	Feburuary,2022

3. Date of conference                                  : 	12-13	February	2022Im
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Registra�on fees for the delegates                               Rs. 200/- 
(Food and accommoda�on for 2 days)

Registration



•  Research Seminar in Pune, 2016

•  Colloquium on Social Issues at Pune, 2018

•  Two Days Seminar with the �tle: Family Ins�tu�ons - Ideas, 

    Prac�ces and Impact.

•  Interna�onal Webinar on the topic: Covid Pandemic: Impact, 

    opportuni�es, and challenges ,2021

Past	Activities

Ma�wala Building. 25/27 Piru Lane, Mumbai.400009, MS.

Chief Organisers 

 (President Research Academy of Social 
 Sciences - RASS)

(Principal Maharashtra college of Arts, Science 
and Commerce .Mumbai)

Anwar Hussain        -  9890855170 
Dr. Shadab Moosa  -  8411928736
Dr. Kazim Malik       -  9820785816
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